EPIM
 Migrants and the Media

Overview of Partners’ Project Perspective Documents

Each of the five partners participating in the Migrants and the Media Project was invited to submit a Project Perspective Document detailing patterns of migration to their countries as well as the extent of visibility, attitude towards, and inclusion of migrants in the media.

1. PATTERNS OF MIGRATION

Of the five participating countries, the UK emerges as a nation with a substantial history of both inward and outward migration over the past three centuries.

“Substantial inward movements occurred during the early period of its emergence as an urban society, with Huguenot refugees from France and the Low Countries arriving in the 17th Century, followed by Germans and Irish, and after 1880, Jewish migrants and refugees from the Czarist lands.  It was also a major country of out-migration throughout this period, with British migrants leaving in large numbers to settle in colonies established in the Americas, Africa, Asia and Australasia.     

In more modern times migration has moved through the phase of Commonwealth citizens arriving in the decades after the second world war to work in the industries and services being reconstructed; the movements family reunification which began after the stops placed on Commonwealth migration in 1962, which was supplemented by the arrival of British citizens of South Asian origin who had been displaced by de-colonisation in East Africa; refugee arrivals after 1989; a new period of economic migration starting in the late 1990s; and large-scale migration from the EU accession countries from 2004 onwards.” [MRC/MRN, UK]

In contrast, the remaining partners, Spain, the Republic of Ireland, Greece and Hungary report that until the past decade inward migration has been relatively low, as all three of these countries previously saw greater immigration. Due to growing economies however, migration has become more prevalent. The report from Ireland by FOMACS states: 

“The pattern of migration to Ireland has changed substantially in recent times. Historically, Ireland has experienced sustained periods of large-scale emigration with relatively little immigration. Against this background, the changing pattern of migration to Ireland, which saw the country described as ‘a nation of emigrants’ to ‘a country of immigrants’, has been dramatic. From 1995-2000, approximately 250,000 people migrated to Ireland, with about half of this number being returning emigrants (Mac Éinrí, 2001). This amounted to approximately 7% of the 1996 population of 3.6 million. Since 2002 the population of Ireland has increased by 8.1%, largely due to inward migration. Official records cite that 420,000 people born outside Ireland reside in the country – an estimated 12% of the overall population. Approximately 66% of this number comes from the EU (both pre and post 2004 EU accession states) whereas an approximate 11% have roots in Asia, 8% in Africa, and 15% in the rest of the world (Office of the Minister of Integration, 2008). The emergence of the so-called ‘Celtic Tiger’ economy in the mid 1990s and Ireland’s open door policy to new EU countries in 2004 are thought to be among the structural reasons underlying the increase in inward migration to Ireland. Significantly, in 2006, for the first time in its history, the national census included a question on ethnic and cultural background. Commentators have speculated that despite the recent economic downturn and the predicted net outward migration of recently arrived immigrants, a non-Irish national population of more than 400,000 will remain in Ireland.” [FOMACS, Ireland]

Meanwhile the report from Greek partner Desme Centre for Research on Women’s Issues states that while inward migration has increased in the past two decades, immigration law pertaining to migrants is still in flux and exact figures on the number of migrants in the country are not known: 

“The actual number of immigrants is not yet accurately known, and it depends on estimations: the estimated number for immigrants in Greece is one million (only 500.000 of them are legalized) which is about 10% of the Greek population.” [Desme, Greece]

Desme add that the majority of migrants come from nearby countries, and are often refugees from conflicts such as the Balkan war, or of Greek ancestry and hailing from Asia Minor and Egypt. It is notable that these migrants have assimilated into Greek society with greater ease that those from ‘other’ cultures:

“A brief historical overview of immigration trends into Greece since the 20th century, is limited mainly to inflows from the Balkans due to the Balkan wars, and to refugees from Asia Minor (approximately 1,4 million in the 1920s and again around 350,000 in the 1950s from Istanbul) and from Egypt. These refugees were principally of Greek origin; they were integrated into the host society very quickly, basically for foreign policy reasons, and their impact on Greek economy and commerce was positive.” [Desme, Greece]

The instance of recent inward migration is also reflected in the reports from Hungarian project partner Menedék, the Hungarian Association for Migrants:

“The number and proportion of immigrants is low, 1,5 – 2,0 percent of the population. The proportion of the foreign born population is still only 3,5 percent. The spatial distribution of immigrants is very uneven – the vast majority of them live in the capital city and its surroundings.

Immigrants mostly come from the neighbouring European countries, and most of them are of Hungarian ethnicity. Other relevant nationalities are: Chinese, Vietnamese, Russian, German, British, French, American.

The proportion of asylum seekers among immigrants has been very low since the early 2000s (2-3 thousand claims a year). In the early 1990’s the majority of immigrants came as asylum seekers due to the upheavals in Romania and the subsequent war in Yugoslavia.” [Menedék, Hungary]

Simliarly Spain is a former “issuer of Migrants” as the EPIM Migrants and the Media partner Cepaim (Consorcio de Entidades para la Accion Integral con Migrantes) describes it. As with Greece and Hungary, many of the estimated 5.22m people are from areas which are “culturally close”:

“According to the 2008 census by the National Statistical Institute (which does not take into account all the realities of immigration but  just those registered), the 11'3% (5'22 million people) of the population of Spain is from foreign nationality, in particular countries such as Romania (728,000), Morocco (644,000) and Ecuador (420,000).

Immigration in Spain is characterized by provenance from areas culturally close, whether in terms of linguistic or geographic proximity. EU-27 adds 38% of the total of foreign residents, 31% Latin America and Africa 18%. The foreign population is concentrated in the capital, the Mediterranean strip and the two archipelagos. Cataluña is the region with the highest foreign registration (1,097,000), followed by Madrid (991,000) and Comunitat Valenciana (838,000).

An aspect not always mentioned in the statistics that may refer to situations of racial discrimination is the Gypsy people, whose population in Spain is estimated on 600,000.” [CEPAIM, Spain]

 LEGAL ASPECTS OF MIGRATION

Greece reports particular difficulty for migrants with its restrictions on providing legal documentation such as birth certificates for second generation migrants, as well as large fee incurred for those wishing to renew their resident’s permits. In addition, migrant organisations are not permitted to participate in consultation pertaining to rulings on migrant’s issues, effectively preventing migrants from lobbying government through active organised campaigning.

“Second generation immigrants born in Greece do not receive birth certificates. Their parents are given a hospital certificate only. Without a birth certificate many find it difficult to register their children for school even though previous law states that ANY child documented or not has the right to attend public school. Parents have difficulty in including children in their insurance documents and green cards because you need a passport or a birth certificate.

At the age of 18 the child is no longer considered a member of the family, as opposed to EU citizens at age of 21 years and is required to obtain individual legal status entering the legalization process acquiring residency as any first timer would. If they choose to continue their studies they need a passport to register for the exams required.

· Immigrant’s organizations are excluded from participating in the institutional consultations dealing with issues that concern immigrants.” [DESME, Greece]
“Immigrants have to pay 150 euros registration fee every two years for renewal stages of the residence permit process for each person – member of the family. Beside that the residence permit needs a specific number of the social security units (ensima) and some times the immigrants are not able to manage the sufficient number of social security units which withdraw them to the illegal situation.” [DESME, Greece]

In Spain, nationality is acquired either by birthright (having Spanish parents) or in two, five or ten years depending on migrant status (e.g. political) and/or the country of origin:

“Legislation on non-EU people in the Spanish territory is done by the Ley de Extranjería, while those from EU residents in Spain have the same rights as native people; and they could participate politically in local elections.

The acquisition of Spanish nationality is produced by family members (born from Spanish mother or father). In addition, any person born in Spanish territory, regardless of their parents, could access to the nationality if he remains one year living in the country.

As a general rule, you can apply for Spanish nationality if you have resided in a legally and continue way for at least 10 years. However, time is reduced for some groups: political refugees (5 years) or for people from IberoAmerican countries, Andorra, Equatorial Guinea, Portugal and Sephardic (2 years).” [CEPAIM, Spain]

2. OVERVIEW OF MEDIA

All five participating countries describe extensive consumer media across platforms including newspapers, magazines, television, online and radio. Each country has a press which covers the political spectrum from left to right, and also each notes that in general the left-wing press is more even-handed and sympathetic in regard to issues concerning migrants.

Newspapers & Print Media

In terms of print media the UK report from MRC/MRN outlines a robust press consisting for 12 national newspapers tens of local newspapers where right-wing sympathies tend to reside in the tabloids: “Amongst the red-tops/tabloids, right wing reporting prevails, with only the Daily Mirror presenting itself as being on the left (meaning supporting the Labour Party).  The Sun, Daily Mail, Daily Express and The Star all regularly reporting migration stories from extreme sensationalist positions which are derogatory towards migrants.” [MRC/MRN, UK].

Ireland’s report from FOMACS notes that Irish media tends to “align” itself with that of the UK, though also notes the balance is shifting in terms of the tone of reporting across the broadsheets and tabloid press: “While all three daily broadsheet newspapers (The Irish Times, The Irish Independent, The Irish Examiner) regularly cover migration issues, The Irish Times offers the most diverse coverage, in particular over the past two years with a special edition for Africa Day in 2008. The tabloid press have historically been complicit in the proliferation of negative reporting of immigrants in the national media, however, FOMACS’ partners have, of late, detected signs of more balanced coverage.” [FOMACS, Ireland].

In Greece, reporting across all media is described as “new to the field of ethnic issue reporting”. Rather than offering a broader range of opinion, its media is prone to “adopt a rather ethnocentric, xenophobic, and racist at times standpoint, promoting a view of Greece as culturally and ethnically 'pure' and homogeneous. A smaller proportion of the daily press and few TV channels show a sensitive approach towards minority and immigration matters, certain openness to cultural and ethnic diversity.” [DESME, Greece].

More worrying, according to the Greek report, is the bias in migration reporting towards serving political perspectives that are not sympathetic to the plight of migrants, while at the same time neglecting to raise issues concerning them.

“A common practice is to report events or news concerning minorities from the perspective of dominant political actors, such as the government, state authorities, or the police. Reporters usually stick to the official version of events even when this is blatantly inaccurate. The minority viewpoint, if and when reported, is presented as 'inferior' and serves only to justify the dominant views. The latter is obviously the case with low class, powerless social strata of the Greek society as well.

Another interesting feature of media reporting of minority issues is the almost complete absence of any reference to immigrant’s problems.

On the contrary NGO activists who stand up for minority and immigrant rights are sometimes represented as national traitors, people serving their own self-interests or 'agents' of some foreign power. Their views and actions are thus discredited. 

Also minority or immigrant rights are never on the media agenda as collective political rights. The coverage concerns mainly the improvement of their living or working conditions, their access to education or work, but not their politicization as non-Greek cultural or migrants and minorities that comprise a part of Greece. Moreover moderate and progressive media fail to castigate and criticize the explicitly racist language often used by politicians and the press or TV channels.” [DESME, Greece]

Hungary has 10 national and 24 local daily newspapers though it is noted that quality publications are in decline while tabloid newspapers are becoming more popular. In spite of this, Hungary has an enforceable legal right to free speech and regulations governing the use of hate speech: “Freedom of expression is limited by restrictions on the dissemination of harmful content. Hate speech is regulated in the Penal Code, and the Media Law includes passages about it, thus the National Radio and Television Board (ORTT) can sanction it.” [Menedék, Hungary].
Spain meanwhile, is seeing a growing number of media organizations which provide a forum for migrants. “Immigration has become an almost daily source of information in the media. The processes of adjustment, the detention of persons for illegal entry or the returns are daily news and feature stories.” However: 

“Locally, some media have opened up opportunities for the protagonists to tell their stories, separating the individual from the collective in which they usually covers.

There is also a significant number of Spanish media groups that have programs targeted to this group, such as Madrid sin fronteras, of Telemadrid and Onda Madrid; La Tierra Prometida of Radio Nacional de España; Chévere of Punto Radio; Ser Latino of Cadena Ser; Con todos los acentos, of TVE; or Canal Plus Latino, of platform Sogecable.” [CEPAIM, Spain]
Television, Online & Radio

The report from UK partner MRC/MRN discusses the national broadcaster, the BBC, and its remit for impartial reporting, which has also presented problems in terms of addressing issues to all sectors of British society:

“The limitations of the public broadcasting stance was its profound pessimism about the capacity of the subaltern classes in British society to ever depart from their coarse, vulgar prejudices when it came to dealing with migrants.  Formulated around the viewpoint of a political and economic elite which draw its ‘liberalism’ from its role as arbiters of global politics and world trade, the narrative broke down when it attempted to explain to working class people that they should behave decently towards black and Asian immigrants.  For these people it seemed scarcely creditable that the nations of the empire were fellow members of a global family.” [MRC/MRN, UK]

However, the report also adds that the emergence of new media is creating a new dialogue between existing established media: 

“The emergence of digital broadcasting, using technologies compatible with webcasting, opens up interfaces between the established traditions, which are geared towards audience sizes of hundreds of thousands and millions.  Low cost production techniques suggest that there are ways to emulate the best aspects of the public broadcasting tradition, which in the past could only be sustained through the support of large revenues delivered by the state, but developing narratives which tell stories from perspectives other than that of the ruling elites.  There is evidence that the skills to do this work are now being assembled, and new types of programmes are being generated which challenge, rather than reinforced, dominant power structures.” [MRC/MRN, UK]

In Ireland the relatively new diversity of the population has seen responses from the national broadcaster, RTÉ, who have created a Diversity department and have a Commissioning Editor for Irish Language, Multiculturalism and Education, as well as participating in 2008’s European Year of Interculturalism. Despite this, the Irish report states:

“..the representation of migrant cultural life on national television has remained restricted to the inclusion of individual characters in drama or issue-led reportage on current affairs slots and is primarily contained within a niche-programming format. RTÉ has produced a number of in-house niche programmes (both radio and television), such as Different Voices, Spectrum, Mono, and No Place Like Home, whose target audience included migrant constituencies. In addition, Ireland’s most popular soap opera, Fair City, has featured several asylum seeker, refugee, and migrant worker characters since its launch in 1989 (Sheehan, 2000) and more recently, The Clinic, reflects the reality of multicultural Ireland, with the casting of central characters in this peak time medical drama series. Thus far, however, there has been no systematic integration of diversity issues across the schedule; although, just recently, the broadcaster announced the scrapping of the only current radio programme dealing with immigrants issues, Spectrum, and that from here on in ‘multicultural, concerns, questions and news stories will be integrated into the mainstream daytime schedule’”. [FOMACS, Ireland]

Migrants in the Media

A recurring trend in the five partnership countries is the persistent reporting of migrants as an overwhelming ‘flood’ or ‘tide’ entering the respective countries, echoing the negative language and terminology found in decades of such reporting. Project reports from the UK, Ireland, Spain and Greece all refer to negative and derogatory terms used to describe migrants, such as “bogus asylum seekers” [MRC/MRN, UK], the idea of “immigration as a problem” [CEPAIM, Spain]; and erroneous reporting misrepresenting the facts. “Studies suggest (Ugba, 2001; Guerin, 2000; Mac Éinrí, 2001) there was a disproportionate amount of press coverage on asylum seekers and refugees in daily newspapers from the latter half of the 1990s onward, many of them reflecting hostile and unsympathetic attitudes. The myth of Ireland being ‘flooded’ by asylum seekers and the image of the ‘bogus’ asylum seeker was, however, contradicted by facts on the ground (Guerin, 2000), where an estimated 44,000 labour migrants hailed from the EU and outnumbered approximately 11,000 asylum seekers”. [FOMACS, Ireland].

Both the Irish and Spanish reports also noted the media’s propensity to link crime with migration.

In stark contrast, the project partner from Hungary, Menedék, noted the near invisibility of migrants in its media. It quotes a report where the author concludes: ““If we would not meet migrants and refugees in our everyday lives or hear about them from the scientific discourse and the NGO-s, according to the Hungarian media we would never be able to guess that there are people from China, Turkey, Afghanistan, Nigeria, etc. at all in our country.” [Menedék, Hungary]

3. MAP OF MEDIA WORK ACHIVED BY MIGRANT ORGANISATIONS

The UK report from MRC/MRN details the evolution of current approaches to the way in which the media covers migrant issues following groundwork in cultural studies by the work of Richard Hoggart, Raymond Williams and Stuart Hall, where Hall in particular: “sought to understand the ways in which race and gender were woven into wider cultural discourses by analysing the ways in which the producers and consumers of the media negotiate meaning through processes of negotiation and opposition.  The essence of this idea is that the masses are not passive recipients of the ideas conveyed in mass communication, but contribute to the forms of its expression in accordance to various forms of social power which are available to them to influence outcomes.  From this perspective communication became a form of social struggle involving conflict between different interest groups and the holders of power.” [MRC/MRN, UK].

Following such analyses migrant groups began to mobilise to approach media organisations to posit alternative views on migrant issues, specifically after an incident in Dover in 1996. 


“A particular cause celebre was the treatment of refugees in the town of Dover, on the south coast of England, in the period after 1996.  Changes in the procedures for the provision of welfare support to this group had meant that asylum seekers were effectively confined to the town and their numbers had begun to reach numbers which generated frequent flashpoints with local inhabitants.  Reporting in the local press had been particularly negative, with the editor permitting the publication of stories which sided with gangs of local youths seeking violent confrontation with the refugees.

Local opponents of these developments rallied to the support of the asylum seekers and provided assistance in lodging complaints to the police against this press coverage.  The editor was eventually cautioned by the police and warned that he risked prosecution for incitement to racial hatred if this type of reporting continued.” [MRC/MRN, UK]

This incident prompted groups of Bosnian refugees in the West Midlands to form associations with the aim of lobbying local press for redress, which in turn saw the founding of groups representing anti-racist journalists.

“With these new possibilities to influence coverage emerging, groups representing anti-racist journalists, such as the Refugees, Asylum-Seekers and Media Project (RAM Project) came into existence around 1999 to work through more comprehensive strategies aimed at countering negative coverage.  Media training courses were designed for members of refugee groups and aimed at increasing skills in handling media inquiries, writing press releases, being interviewed on television and the radio, etc.  This initiative later provided the platform for the formation of the Exiled Journalists Network, which drew refugees who had worked in the media in their home countries into further activity aimed at promoting migrant interest through the press.” [MRC/MRN, UK]

In Ireland, according to the FOMACS report, regional and local media “contribute to shaping public discourse”, and as such reflect the diversity of the population with coverage aimed at migrants:

“At a regional and local level, several newspapers, and broadcasters, including the Evening Herald, and the Roscommon Herald, offer Polish, or Chinese-language coverage as a part of their profile, while the ‘Ethnic Limerick’ column of Limerick Leader provides news about immigrant communities in English. Regional and community based radio stations also include programmes both produced/presented by and targeted at immigrant audiences, as detailed below. Notwithstanding these initiatives, the Irish media remains a typically white middle-class fortress largely impregnable by aspiring migrant journalists, actors, camera operators, radio and television presenters.” [FOMACS, Ireland]

However, in the Republic of Ireland, “Since asylum seekers are not allowed to work or gain access to third level education, they are wholly excluded from participating in the mainstream media industry.” [FOMACS, Ireland].

Thanks to this and current economic detractors, the report explains that Ireland sees: 

“In general a bottom-up approach to encouraging the participation of migrant journalists and media producers characterises the Irish media scene. Migrants doing their own media work is most visible at the grassroots level and through community media. Three major types of migrant media use appears to apply: media produced by migrants in their own language; media targeted towards the ethnic minority and migrant communities in English and transnational media in hardcopy or through satellites and the Internet (Naficy quoted in Kerr, 2000). 

Metro Éireann and The African Voice are two English-language newspapers established and run by migrants. Both newspapers set out to facilitate migrant integration and to cover specific issues related to migration and multiculturalism. There are a number of other newspapers catering for specific migrant groups in their own language. For example, Polska Gazeta, Polski Express, Szpila, and Zycie w Irlandii were/are all Polish-language newspapers made by and for the Polish communities in Ireland; the Shining Emerald and Tiao Wang target the Chinese community; while Xclusive, Russian Gazeta, and Lietuvis is written by and for African, Russian, and Lithuanian immigrants. The Immigrant in Cork is a monthly multicultural newspaper.” [FOMACS, Ireland]
Hungarian Project partner Menedék notes that despite cited research indicating near ‘invisibility’ of migrants in Hungary, its media do in fact acknowledge the diversity of the population.

“Looking at the situation from a migrant organisation’s perspective, the situation seems to be slightly better: it may be true, that the media representation of immigrants is less visible than that of other ethnic minorities, especially the much larger Roma population, the media is not completely ignorant about the issue of migration. Leading international news related to immigration such as trends and numbers published by European authorities, political claims or sensational news of conflicts and human catastrophes are taken up by the Hungarian media, usually contextualising them with news from Hungarian sources, among others organisations active in the field of migration. Hungarian events and press communications are usually covered as well, though these are not frequent. Most news are short factual reports or analyses of the situation, broader investigative reports are less often published.” [Menedék, Hungary]

In terms of migrants own contributions to Hungarian media:

“…some migrant communities are more active in media activities within the community. Especially Chinese immigrants are involved in publishing papers for the community there are three-four more or less regular publications some only in Chinese, others are bilingual covering economic and cultural topics. Other, especially African migrants tend to get involved in homeland journalism or corresponding for English or French expatriate papers in Hungary.

Migrant communities are present in the mainstream media only if they are associated with some general migration-related news item and approached by the papers. Thus the presence and communication are almost always reactive and not proactive.” [Menedék, Hungary]

Spain’s partner Cepaim reports an emerging framework for migrant media and policy, where recent research has provided guidelines both for established and emerging media.

“Without much media coverage, from various organizations working in the field of immigration have developed guidelines for media on the use of language and treatment of minorities (including by origin or race). One of them was make by Andalucía Acoge in 2002, called La inmigración comunica. Propuestas para el tratamiento informativo de la inmigración. 

Likewise, the Ministerio de Trabajo e Inmigración drew up in 2008 the guidelines for the media treatment of immigration. 

http://www.mtin.es/es/alianza_civilizaciones/documenta_interes/guia_medios.pdf. In addition, the Spanish Observatory of Racism and Xenophobia (OBERAXE) has an anti-discriminatory online resource centre.

Further of the guidelines developed by the organizations on the treatment of immigration in the media, a particularly interesting project is the one conducted by internet, Mugak (www.mugak.eu) and Xenomedia (www.xmbcn.org), called Observatorio de la Diversidad, a project of systematic analysis of the representation of ethnic minorities in the media.” [CEPAIM, Spain]

In terms of migrant media projects there are many forms of media in existence, primarily aimed at the Latin American communities:

“It is estimated in Spain there are hundreds of media aimed at immigrants. This is more than 60 publications, 25 radio and 15 television programs. Growth has been exponential since 2002, when there was just a dozen of publications.

http://www.diariocordoba.com/noticias/noticia.asp?pkid=237308
Latin group is the most prolific in this regard, with more than 70 media and programs targeting to this group only in Madrid. Recent research has accounted for 14 newspapers, 20 magazines, four informative sites, 14 radio stations, 10 radio programs in generalist broadcast, 7 TV stations that are included in conventional broadcast, two television channels and a package of digital television channels.” [CEPAIM, Spain].

Greek Project partner Desme details a robust media aimed at migrants, particularly its range of independent radio stations with a remit to foster good relations between ‘nationals’ and migrants. It also has a healthy migrant-run press:

“There are more than 19 immigrants’ newspapers that are published in Greece and they represent most of the immigrants communities like Albanian, Russian, Bulgarian, Pakistani, Polish, Filipino and Arabian. They are being published  four Albanian, three Arabic, two Russian, seven Bulgarian and one Armenian, Romanian, Filipinas, Pakistani newspapers and magazines.  These newspapers usually issued weekly and monthly and convey the general news from Greek newspapers, with emphasizing on the news that concern immigrant’s issues. There is also companies that established in order to develop newspapers, magazines and other multimedia applications targeting the growing number of foreign citizens living permanently in Greece or visiting for a rather short period of time like International Media Network. At the present time IMN ( International Media Network) publishes six (6) weekly newspapers in six languages (Polish, Russian, Albanian, Bulgarian, Romanian and Filipino) and a monthly Albanian magazine, all of them aiming the constantly expanding market of foreign language readers.” [Desme, Greece]

4. EXAMPLES OF MIGRANT MEDIA PROJECTS & INNOVATIVE MIGRANT MEDIA WORK

In the UK, the Migrant Resource Centre is the hub of the Refugee Media Project which has, over the past three years, made its mark in print, video and TV:

“The Refugee Media Project, based at the Migrant Resource Centre in central London, is an example of a media project which has developed sustained, long-term activity on these issues.  Organised on an informal, open basis, the RMP regularly brings together 40-50 people from refugee communities in London to discuss strategies for gaining favourable coverage in the media.  The backbone of the RMP’s work for the past three years has been the production of the free newspaper, ‘The New Londoners’, which is distributed across the capital during Refugee Week, in June each year.  Using the resources of volunteers, the project aims for high production standards, using the recognised style of tabloid features to subvert the accounts offered in the mainstream papers and to tell different stories to a large audience.

RMP has also begun to investigate the use of video film-making, with the production of the 10 minute long ‘talking heads’ documentary ‘Torn’.  Its format is very well suited to webcast and as such is one of a number of similar productions available on the web, through YouTube and similar sites.

Human Rights TV, formed in 2008 by a group of activists to explore the potential of the new media to provide a platform for ‘the voice seldom heard’, has also begun to assemble a portfolio of productions dealing with the asylum issue.  These include items dealing with the work of BID (Bail for Immigration Detainees) and the Independent Asylum Commission.  HRTV at the present time is mainly a resource organisations engaged in conference or seminar-style activities who want to compile video reports of their discussions.” [MRC/MRN, UK]

Spanish Project partner Cepaim reports a new study which will provide better information about the consumption of Spanish media by migrants, thereby providing information useful to migrant media groups:

“An interesting initiative is being undertaken by the mainstream media directed to the immigrant population. This is the first Study of the Media Monitoring for Immigrants (EMI), which will measure its readership among the foreign population resident in Madrid, expecting for their subsequent extension to other Spanish cities. The UDN Group Research will be in charge, and has oversight of the Association for Research in the Media (AIMC), body responsible for the Study of Media General in Spain (EGM).

In this way, the major foreign media in Spain started a path to the profile of their readers, transparency in information acceptance and potential for increased communication power to a new and very defined audience.” [CEPAIM, Spain]

Ireland Project partner FOMACS cites its series of scholarships as an innovation which aims to close the gap between traditional media reporting and reporting on human rights and migrant issues by including objectives such as offering human-interest stories to established media:

“In order to open direct and competitive access to the field of print and radio journalism, FOMACS has initiated a series of scholarships called the ‘Mary Holland Journalism Scholarships’, aimed at encouraging immigrant participation in Irish Journalism and overcoming some of the barriers that have hampered diversity in the field. These scholarships facilitate entry to two postgraduate programmes, the MA in Journalism and the MA in International Journalism, in the School of Media, Dublin Institute of Technology. The scholarships were inaugurated in memory of the late Mary Holland, one of Ireland’s finest journalists who had a strong commitment to human rights and a more open and diverse Ireland during her lifetime.

Since the Irish journalism industry is for the most part accessed through the gateway of graduate programmes, this initiative provides the opportunity for equal opportunity and recognition of qualifications in what is increasingly a restrictive and competitive arena. The scholarships are linked to FOMACS’ ‘Print Syndication’ project, which places previously untold stories of migrant life in the commercial print media. This project aims to tell local stories of relevance and interest to readers across the country by providing editors and publishers with strong human-interest stories dealing with issues of immigration and integration, and focusing on the challenges and opportunities facing real people.” [FOMACS, Ireland]

It also cites the Internet as providing a forum for interactive community media:

“The Internet also stands as a vibrant platform to exchange information about immigration into Ireland and to form virtual social networks. All migrant communities run websites with regularly updated information forums and advertisements (see www.iranyirorszag.com, www.newtotown.pl) to facilitate the integration of newly arrived migrants from their home countries and to discuss their experiences online. Vaveeva.com and Vaveeva online TV were launched in 2006 to cater for immigrant communities but are not currently operating.” [FOMACS, Ireland]

Hungary’s primary innovation is a creative endeavour calling on migrants to explore their artistic talents. The project, recently concluded, is called Self-Portrait and was an initiative undertaken by the EPIM Migrants and the Media partner, the Menedék Association, funded by the EC adapted from a British initiative: 

“The aim of the project is to help the integration of migrants refugees and Roma people to the society through their personal involvement in artistic activities creating their self-portraits. These portraits could be different art-products ranging from paintings, photographic montages texts, moving image or the combination of these. With the help of professional artists week-long group sessions were organised where the people involved could create their own messages (self-portraits). 

The material then was used for media and public campaigns and the media coverage of the events provided further opportunities for visibility. As members of the communities were directly involved in the process it created a form of “dialogue” between the majority society and the individuals or their communities. “Experts” and “advocates” only facilitated the process but never substituted the members of the community. Due to the visibility and artistic value of the products the different media organs were eager to pick them up and use them. The media coverage of the project was much higher than the coordinators expected which is a clear indication of success.” [ Menedék, Hungary]
Finally in Greece, Desme focuses on two European initiated projects:

“1-EQUAL programmes:

One of these programmes is the Promotion and Development of Multicultural Media. This project aims to fight discrimination in the following areas:

-The Media as working places.

-The Media, as a way to promote and develop new ideas and culture through the production and transmission of multicultural programmes.

-The Media, as a way to form and influence the public opinion for fighting stereotypes and different forms of discrimination.

And in order to fulfil these aims they created Migrant Community Radios. The Community Radios are stations which broadcast on the internet and created by the "Network for the Promotion and Development of Multicultural Media -ComMedia.Net". 

Another project within the context of the European Initiative EQUAL is  
”The Community Radios” which are Multicultural Radios called  "Community Voice" . 

Community Voice radio operates in Thessalonica and Athens with a view to eliminate social exclusion and discrimination. It appeals to everyone, especially to people who belong in minority groups and even more to young people. It’s a multicultural radio station that promotes an essential connection between different cultural groups, the civic society and the mass media. 

-Community Voice Magazine # 01 it is a regular edition of ARSIS which is part of the same programme (ComMedia - Network for the Promotion of Multicultural Media)

2-Online/More Colour in the Media (OLMCM) programmes :

 Is a network of minority organizations and multicultural NGO’s, local and national broadcast media, training institutes and media education organizations, aiming to improve the representation of ethnic minorities in the media. Is represented in Greece by "DIMITRA" Institute of Training and Development S.A . 

“Online/More Colour in the Media” organizes every year a European Week of Media and Minorities. The chosen week includes the UN Day against Racism, as the central date of the week. The European Week of Media and Minorities is an annual event bringing together producers and audiences to promote more diversity in the media.” [Desme, Greece]

5. CONCLUSION

MRC/MRN, UK Partner

While the partner acknowledges that there is “there is ample evidence of involvement of migrants in activities aimed at conveying messages about their lives to wide audiences in the UK in ways which break down the stereotypes embedded in the conventional mass media”, it notes that there is greater interest in emerging strands of media such at the Internet, while at the same time journalistic skills in writing, filmmaking and interviewing are still being honed by burgeoning migrant journalists. The report concludes:
“What is most critically needed at this juncture is a sense of how these disparate initiatives can be aligned at least approximately with one another to provide an account of migrant life which will have some coherence in the lives of both migrants and members of the communities where they are making their homes.  There are many experiences to draw upon as to how this goal might be approached, which includes those being developed in the migrant countries of origin as well as others regions of settlement.  The UK groups contributing to the MMP hope that this will be assisted by the current project.” [MRC/MRN, UK]

FOMACS, Republic of Ireland Partner

Ireland’s partner look forward to planned projects in its conclusion to its project perspective document, specifically to a new oral history project:

“In 2009 the FOMACS’ ‘Migrants and the Media’ EPIM funded project will include a radio production laboratory working with what the late US radio producer, Studs Terkle, called an ‘oral history of the unknowns’. We’ll also be tracking a collaborative photographic and mentoring project with a Somali Youth group (not funded by EPIM). Both of these projects follow the logic of our digital storytelling workshops, emphasising media skills transfer, in addition to the elevation of heretofore silenced voices and perspectives through broadcast, online radio distribution, public exhibition and educational online advocacy. 

The collaborative approach adopted by FOMACS could readily be transferred to other localities, since media production and media access programmes have, for many years, successfully operated in a variety of guises. The key strategy is to build on this tradition through the implementation of lateral planning and thinking, encouraging cross-sectoral participation between NGOs, migrant-led and community-based organisations, alongside research and media production units. The combined skills and shared resources of such convergence offer potential for practical, and, most importantly, sustainable interventions in relation to ‘Migrants and the Media’.” [FOMACS, Ireland]

Desme, Greek partner

Desme are keen to note that despite the many legal and cultural difficulties facing migrants to Greece, which it describes as somewhat “bleak” the overall situation is improving:

“…we should note that over the last few years, there are improvements in the media coverage of minority and immigration issues, which may be related to the influence of the European policies on this matter,  as well as greater visibility of migrants as a whole.  It is also linked to cultural initiatives undertaken by known artists and media people promoting understanding and receptiveness towards diversity, as well as the mobilization of NGO activists and a small number of intellectuals to whom the more progressive newspapers occasionally give access. An important positive role has been played the realization of migrants’ contribution in the national economy.

Although to some extent, many aspects of the picture painted here are rather bleak, there are a handful of positive highlights regarding immigrant integration. During the last years, Greek NGOs and state organizations have participated more actively in European Social Fund and European Commission programmes combating discrimination and exclusion. They have thus contributed to public awareness campaigns in favour of immigrant inclusion in Greek society, although such campaigns are far from gaining prime time visibility of the kind that depicting  immigrant criminality has been receiving for several years now.
The issue of immigrants and media need a lot of work and cooperation between the different parts that are involved in this issue that is to say the immigrant’s organizations, media and civil society organisations.  Also there are some important questions that should be asked and answered like how important are “old” media, such as television, radio and newspapers, and “new” media, such as Internet, satellite and cable television in the everyday lives of immigrants? Which are the most important information and entertainment channels for immigrants? What is the role of media in advancing social and political participation of immigrants in Greece? How do media participate in constructing transnational identity and dealing with questions of belonging and otherness? How do media succeed in creating a feeling of belonging and participating both for different immigrant groups and for the local mainstream population? These are questions to deal with in order to find out the best ways in which migrant organizations present their case about migrant interests to the media.” [Desme, Greece]
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