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1. Briefly describe the pattern of migration to your country.

Spain, formerly issuer of emigrants, has become to host a major migratory flow, in recent years.

According to the 2008 census by the National Statistical Institute (which does not take into account all the realities of immigration but  just those registered), the 11'3% (5'22 million people) of the population of Spain is from foreign nationality, standing out countries as Romania (728,000), Morocco (644,000) and Ecuador (420,000).

Immigration in Spain characterized by the provenance from areas culturally close, whether for identification linguistic or geographic proximity. EU-27 adds 38% of the total of foreign residents, 31% Latin America and Africa 18%. The foreign population  concentrates in the capital, the Mediterranean strip and the two archipelagos. Cataluña is the region with the highest foreign registration (1,097,000), followed by Madrid (991,000) and Comunitat Valenciana (838,000).

An aspect not always mentioned in the statistics that may refer to situations of racial discrimination is the Gypsy people, whose population in Spain is estimated on 600,000.

http://www.unionromani.org/pueblo_es.htm#distribucion.

Legal aspects of immigration

Legislation on non-EU people in the Spanish territory is done by the Ley de Extranjería, while those from EU residents in Spain have the same rights as native people; and they could participate politically in local elections.

The acquisition of Spanish nationality is produced by family members (born from Spanish mother or father). In addition, any person born in Spanish territory, regardless of their parents, could access to the nationality if he remains one year living in the country.

As a general rule, you can apply for Spanish nationality if you have resided in a legally and continue way for at least 10 years. However, time is reduced in some groups: political refugees (5 years) or the natural people from IberoAmerican countries, Andorra, Equatorial Guinea, Portugal and Sephardic (2 years).

2. Please give an overview of the media in your local/nacional context, assessing its importance in shaping public discourses on migration.

Immigration has become an almost daily source of information in the media. The processes of adjustment, the detention of persons for illegal entry or the returns are daily news and feature stories.

Most of the generalist media, whether in television, radio or the press, tend to coincide in a continuous treatment of immigration as a problem, focusing on the negative view of the other. Beyond the analysis of the causes of emigration, the circumstances of the countries of origin or the contribution of foreigners in the host society; is used to discuss the problem of immigration.

Another feature is the frequent mention of the nationality or ethnicity in the case of a negative news release, promoting the creation of stereotypes.

It is also common to the relationship between immigration and drama, or the presence of terms such as invasion, flood, wave or illegal. We also found the use of metaphors with menacing dyes: Ecuadorians multiply in Catalonia or spread like a stain of oil.

Particularly harmful are informative speeches that set an inseparable relationship between crime and migration. A state newspaper headline on the cover: These are the immigrants who dont want the Spanish people, including more than a dozen card-size images of immigrants who have committed crimes (La Razón, February 15, 2002. Cover and pages 4 and 47 -49).

Locally, some media have opened up opportunities for the protagonists to tell their stories, separating the individual from the collective in which they usually covers.

There is also a significant number of Spanish media groups that have programs targeted to this group, such as Madrid sin fronteras, of Telemadrid and Onda Madrid; La Tierra Prometida of Radio Nacional de España; Chévere of Punto Radio; Ser Latino of Cadena Ser; Con todos los acentos, of TVE; or Canal Plus Latino, of platform Sogecable.

3. Map out the media work has been achieved by migrant organisations.

Without much media coverage, from various organizations working in the field of immigration have developed guidelines for media on the use of language and treatment of minorities (including by origin or race). One of them was make by Andalucía Acoge in 2002, called La inmigración comunica. Propuestas para el tratamiento informativo de la inmigración. 

Likewise, the Ministerio de Trabajo e Inmigración drew up in 2008 the guidelines for the media treatment of immigration. 

http://www.mtin.es/es/alianza_civilizaciones/documenta_interes/guia_medios.pdf.

In addition, the Spanish Observatory of Racism and Xenophobia (OBERAXE) has an anti-discriminatory online resource centre.

Futher of the guidelines developed by the organizations on the treatment of immigration in the media, a particularly interesting project is the one conducted by internet, Mugak (www.mugak.eu) and Xenomedia (www.xmbcn.org), called Observatorio de la Diversidad, a project of systematic analysis of the representation of ethnic minorities in the media.

Also, is essential the work of the various platforms of social associations, to sensitize the staff of the media through the work of its communication department.

4. Give examples of migrant media projects or media work that is particularly innovative when it comes to projecting migrant messages into the media and bringing balance to the media coverage.

Regarding foreign media there is a singularity. Not all of them were founded by foreigners; but to a large extent, this is Spanish-owned companies that have found in foreing people a new market niche.

However, there are significant exceptions: emerging media organisations, such as magazine, radio and television network Pueblo Nuevo, of the association of the same name. Or media funded by foreign enterprises, such as the newspaper El Comercio de Ecuador, spanish edition of this newspaper which is published widely in the Latin American country; or the station Rumbera Network, which broadcasts in Venezuela.

The financing for the print media generally comes from advertising, because almost all of them are free. The diffusion is done in parlors and shops.

The topics typically in the media aimed to immigrants are four:


- The current information of the host society, seen from the perspective of immigration. 

- Issues that may concern to the immigrants from a practical point of view, as the immigration law, the purchase of housing or social assistance. 
- Cultural Information about calls near their countries. 

- General Information of the origin countries.

It is estimated in Spain there are hundreds of media aimed at immigrants. This is more than 60 publications, 25 radio and 15 television programs. Growth has been exponential since 2002, when there was just a dozen of publications.

http://www.diariocordoba.com/noticias/noticia.asp?pkid=237308
Latin group is the most prolific in this regard, with more than 70 media and programs targeting to this group only in Madrid. Recent research has accounted for 14 newspapers, 20 magazines, four informative sites, 14 radio stations, 10 radio programs in generalist broadcast, 7 TV stations that are included in conventional broadcast, two television channels and a package of digital television channels.

The circulation of print media varies greatly. The newspapers distributed in Madrid Latino and Sí se puede have 80,000 copies. The rest of the newspapers have a circulation between 10,000 (Nuevo Mundo o Euromundo) and 40,000 copies (El Eco de tu Ciudad, El Comercio de Ecuador, Mi Ecuador, El Noticiero Latino o El Nuevo Ciudadano).

The frequency of publication is also highly variable. There is only one that is published every day: Nuevo Ciudadano. There are four weekly newspapers: Latino, Sí se puede, Express News and El Comercio de Ecuador; two fortnightly: El Eco de tu Ciudad and Latinoamericana Exterior; and six monthly: Euromundo Latino, Paraguay al Mundo, Mundo Hispano, Mi Ecuador, El Noticiero Latino and El Latinoamericano.

An interesting initiative is being undertaken by the mainstream media directed to the immigrant population. This is the first Study of the Media Monitoring for Immigrants (EMI), which will measure its readership among the foreign population resident in Madrid, expecting for their subsequent extension to other spanish cities. The UDN Group Research will be in charge, and has oversight of the Association for Research in the Media (AIMC), body responsible for the Study of Media General in Spain (EGM).

In this way, the major foreign media in Spain started a path to the profile of their readers, transparency in information acceptance and potential for increased communication power to a new and very defined audience. Some of these media (which add a total circulation of over 800,000 monthy copies) are the monthly Ocio Latino, Raíz and Toumai; along with the weekly Latino, Sí se Puede, Nova Duma, Noi in Spania and El Comercio de Ecuador.

